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Culture .44
on d' TikTok

On TikTok, culture is created, shared and shaped by millions
of people every single day — and brands that tap into

the platform see results like never before (and a massive
increase in aura points).

In this zine, we celebrate the brands that didn’t just jump on
trends, but also helped shape culture more widely: accessing
clout and brand fame along the way. Could your brand be
featured next year?

Among TikTok users,

75"

say that TikTok has the most influence in shaping cultural
trends (compared with other media platforms) "

Source: GWI Zeitgest, Sept 2024, Markets: Global, Audience: TikTok Users 18+

A ]

Let’s talk J" TikTok
A new and distinctive language lives on
the platform. From slang to catchphrases,
brands that talk TikTok speak directly to
the culture, and more importantly, to their

audiences. Throughout this zine, we tell you
a few terms you should know about.

>% ATE / = DEVORAR

used to show admiration or praise for
someone who has done a great job at
something

AURA
a person'’s cool factor or vibe

BRAT

someone with a confident, independent
and hedonistic attitude. Collins Dictionary's
2024 word of the year




The ROI of
d' TikTok Trends

Brands that get trends, get results. Loewe's take on Gen Z
‘intern’ content (+200K views) is the perfect example of
blending a trend to match a brand'’s identity.

Anthropologie mastered cosy, introverted narration and meals

. . . WAEIaskedioudGenyZintern!
made from scratch with an inspo nod to trad wife queen Nara o melke & TKIeRVaEion
Smith (+1.2M views). Meanwhile, Brooks' approach to the ‘from- offourgshowiteaser; £33

scratch’ trend also got its foot in the door (+3M views).

Discover top-performing trends with the help of our Al-powered
Symphony Assistant on the TikTok Creative Center.

# MON COMBAT:
‘My fight' or ‘my battle’ in English, the TikTok
community uses this term to exaggerate a
cause or lifestyle.

LET'S TALK TIKTOK



https://www.tiktok.com/@loewe/video/7418671819441376545?_r=1&_t=8q4BuEyoNFp
https://www.tiktok.com/@anthropologieeu/video/7402233032695909664
https://www.tiktok.com/@brooksrunning/video/7365998632954236202
https://www.tiktok.com/@brooksrunning/video/7365998632954236202
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
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When brands
and creators
meet to make

W

Every creator on TikTok brings a fresh and
unique perspective, and the brands that
recognise this deliver entertainment at

its finest. This is what makes the For You
Page so exciting — spotting those exclusive,
unexpected collaborations.

Audiences in the UK, for instance, loved
watching their favorite “TikTok Aunty” Omo

Oroje partner with iconic Jaffa Cakes. In

Spain, creator Ro, known for her Nara Smith- ~ mfm 2 I\,I - 1 1 I\II = 2 I\,I
style content, teamed up Wlth. Prime Video video views video views video views
on the set of ‘La Que Se Avecina’, one of

Spain’s most beloved shows. Meanwhile, 6 o K 1 2 I\,I 1 O O K
trendsetting brand Jacquemus handed + + o +

creative control to Janis, an amazing roller- likes likes likes
skating creator, demonstrating the power
of letting creators shine in their own -
authentic style. TikTok One
" Creator Marketplace

Unlock new levels of reach on the TikTok One Creator Marketplace.



https://www.tiktok.com/@omo.oroje/video/7408549458046176544
https://www.tiktok.com/@primevideoes/video/7404850060774657312?_r=1&_t=8pDgMpUnDpQ
https://www.tiktok.com/@jacquemus/video/7398108082187930912
https://www.tiktok.com/@jacquemus/video/7398108082187930912
https://www.tiktok.com/@primevideoes/video/7404850060774657312?_r=1&_t=8pDgMpUnDpQ
https://www.tiktok.com/@omo.oroje/video/7408549458046176544
https://ads.tiktok.com/creative/creatormarketplace
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Taking you 56
bekind

People love finding their
the trends mﬁon TikTok, and it's

TikTok trends often take on lives of their on Iy g (0] i ng to g FTOW fro m

own, making it hard to pin down where

they started — but we did the digging. The ° ° |

following pages spotlight the top creators here. I th I n k I n 2025 We I I be
behind the trends that defined 2024.

Check out the full interviews to hear what Seei ng m O re Of these 'tig ht-

they think will be hot next year.

Spoiler alert:it's all about “anti-content”. k n it d ig ital g ro U ps fo r m
After watching creator content, m i n i Ti kTO k CO m m U n itieSo

o Emma Taylor,
I n creator of Good Morning London
® O

users agreed that it made them feel
like a part of the brand’s community.

> < Read full interviews here >

Source: TikTok Marketing Science Global Creators Drives Commerce Study, 2022,
conducted by Material



http://www.tiktok.com/business/en-GB/blog/trends-digest-behind-trends
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the apple dance

s Kelley Heyer
L @kelley.heyer

The Apple Dance became an iconic
TikTok routine, with more than a
million users participating in this trend.

Good Morning London

Following For You

% IR e

westkengirl

2. Emma Taylor
'y @westkengirl

}

20K videos were created using
@westkengirl’'s Good Morning London

narrator sound.

ACIE S1RIEN

Following For You

illumitatiana

& A Tati
7 @illumitatiana

More than 15K people got involved
in @illumitatiana’'s sea-based remix of
the office siren trend.



https://www.tiktok.com/@westkengirl
https://www.tiktok.com/@illumitatiana
https://www.tiktok.com/@kelley.heyer/video/7380853985449659690
https://www.tiktok.com/@westkengirl
https://www.tiktok.com/@illumitatiana
https://www.tiktok.com/@westkengirl
https://www.tiktok.com/@kelley.heyer
https://www.tiktok.com/@illumitatiana/video/7376360003189574958?_r=1&_t=8q9j4lOaMW9
https://www.tiktok.com/@kelley.heyer/video/7380853985449659690
https://www.tiktok.com/@westkengirl
https://www.tiktok.com/@illumitatiana/video/7376360003189574958?_r=1&_t=8q9j4lOaMW9
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Tapping into

trending tribes

Brands that think community-first won
over audiences this year. And the nicher,
the better. These tribes and trends
show that the most successful brands
are the ones that truly understand and
amplify the conversations that matter
to their communities.

98"

of TikTok users say they're more
likely to trust brands after learning
about them from TikTok creators.

Source: TikTok Marketing Science Global Creators Drive Commerce Study 2022 conducted
by Material

(Corporate Baddie>

+48.1K posts
E.g. Glow For It

+1M posts
E.g. Desigual

Py
C Petfluencer j N
+220K posts +12M posts | )@\
E.g. Jacquemus Meet the E.g. Burberry \
og® ,;f%f' \
commulies
CGranfluencers) C Coquette )
+800K posts +2M posts
E.g. Marimekko E.g. AirBaltic

Ve

@ SHIPPEAR:

"To ship’ in English, this word means to
wish for two people, usually fictional
characters, to be in a relationship.

LET’'S TALK TIKTOK

Girlhood

+670K posts
E.g. Damson Madder



https://www.tiktok.com/@jacquemus/video/7384830626333084961
https://www.tiktok.com/@damsonmadder/video/7394431106692517152?_r=1&_t=8q4QBcxysAD
https://www.tiktok.com/@burberry/video/7429312010271067425
https://www.tiktok.com/@airbaltic/video/7309866589799714080
https://www.tiktok.com/@akiandkoichi/video/7365906571458530603
https://www.tiktok.com/@jacquemus/video/7384830626333084961
https://www.tiktok.com/@damsonmadder/video/7394431106692517152?_r=1&_t=8q4QBcxysAD
https://www.tiktok.com/@burberry/video/7429312010271067425
https://www.tiktok.com/@airbaltic/video/7309866589799714080
https://www.tiktok.com/@akiandkoichi/video/7365906571458530603
file:
https://www.tiktok.com/@desigual/photo/7407779520977063201
file:
https://www.tiktok.com/@glowforitshop/video/7431991822798376225?lang=en
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The brains
behind the
campaigns

When brands show their human
side, they create a more intimate
connection with their audience.
Here's how brands showed

their personality —and won

the internet (and TikTok users’
hearts) in the process...

66

Oil Up was our highest-ever
performing piece of content
on social and it showed

the power of listening to

our audience to inspire
something truly iconic

o' TikTok
@kfc_uki

kfc_uki

L

Home

KFC Admins oiled up
1

RzEl

Following For You

o
~

Friends Inbox Me |

Danielle Ruggles,
Marketing Manager, KFC

< Read

full interview

)

+ Winner - Winner - Winner -

I
"+ Greatest
Creative
2024

KFC - Oil Up
KFC | Uncovered | Mindshare

& ]

\\

' TikTok Ad Awards 2024  J'TikTok Ad Awards 2024

Growing brand love and
engagement with Gen 2
for KFC

KFC tapped into the emerging ‘Oil
Up'’ trend and created truly native,
platform-first creative, driving an
incredible amount of conversation and
connection in the comments; the brand
saw over 6K comments within the first
24 hours. KFC's campaign shows just
how effective tapping into platform
trends can be for brands seeking to
grow brand love and affinity.

2.3\

unique users reached

17.54"

engagement rate
(250% higher than average)



https://www.tiktok.com/@kfc_uki/video/7401139512459398433
https://www.tiktok.com/discover/oil-up
https://www.tiktok.com/discover/oil-up
http://www.tiktok.com/business/en-GB/blog/trends-digest-brains-behind-campaigns
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Proving the value of
creative trust with Weekday

Weekday's campaign sought to go
beyond typical fashion brand messaging
by connecting young audiences with
genuine advice and lived experience
from older generations. The success of
this campaign shows that the TikTok
community values creative trust,

and highlights how authentic TikTok
engagement can drive meaningful
brand connections.

+686<

video views

< Read full interview )

We were inspired by the
filterless, personal and
honest story-sharing
culture on TikTok

® AMO TOTALE:

"Total love’ in English, this termis used to
express approval.

Julia Borggen,
Social Media Manager, Weekday

LET'S TALK TIKTOK



http://www.tiktok.com/business/en-GB/blog/trends-digest-brains-behind-campaigns
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Find vour J' TikTok t

\We know about the importance

of tapping into communities on + START
TIkTOk, but which trending tribe Does your content play on

H traditional TikTok archetypes e.g.
f|tS your brand beSt? Are yOU finance bros, fashion lovers etc?

#FlopTok or more #HopeCore?

Take our quiz to find out. . .
Do you want your audience to e Does your content celebrate Do you post _ Does your brand lean into
[ focus on their future goals? ] < (_We celebrate all [ specific aspects of #Girlhood? uplifting content? K chaos and whimsy?

)

|( Not especially

Does your content have an
aesthetic inspired by past eras?

\2

Does your brand | Doyoutendtoreminisce |__
post meme content? ] < @ [ in your content? —  #NostalgiaCore §
Click me >

. rediE
@Q‘



http://www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
http://www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
http://www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
http://www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
http://www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
file:www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
https://ads.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
file:www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
https://ads.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
file:www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
https://ads.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
file:www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
https://ads.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
file:www.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
https://ads.tiktok.com/business/en-GB/blog/trends-digest-find-your-tribe
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TikTok's ? il
Commercial ’i. 3
Music Library g5 e
= your ticket ﬁ‘ms{ - |

to virality

% %
Music is the heartbeat of TikTok — soit's no

wonder that chart-topping hits from TikTok's

'Million Dollar Baby'’
by Tommy Richman

Commercial Music Library (CML) have the of all views of this track stemmed of all views of this track
power to turn brand campaigns into viral from branded creations, including stemmed from branded
soundtracks. Check out the commercial Duolingo’s (9.8M views) take. creations.
tunes that lit up the FYP this year.
# song of the # song of the
[ \ 1 summer in 3 summer in
_ — the UK globally
| 4 [ tordea Forbu | (#2 in the US and globally)
on Billboard
Hot 100 chart

4,

5|

‘Come Inside Of My Heart’ ‘Dance You Outta My Head’
by IV OF SPADES by Cat Janice



https://www.tiktok.com/music/MILLION-DOLLAR-BABY-VHS-7362317730454308880
https://ads.tiktok.com/business/creativecenter/music/pc/en
http://www.tiktok.com/@duolingo/video/7380068067579006251
https://www.tiktok.com/music/Nasty-7353374941268363265
file:https://www.tiktok.com/%40duolingo/video/7380068067579006251
https://www.tiktok.com/music/Dance-You-Outta-My-Head-7320403755933124609
https://www.tiktok.com/music/Come-Inside-Of-My-Heart-5000000001448892022

Your trend education

doesn’t stop here.

¥»* |

Sign
up
for our
email

¥

L

Learn
more
about
trends

L

¥*

Stay
tuned
for
What's
Next 25

¥

¥

Visit
the
Creative

Center

¥

gémls
19eS/

Keep the momentum going:


https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/en-GB/tiktok-trends-digest
https://ads.tiktok.com/business/en-GB/newsletter-eu?ab_version=experiment_1
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en
https://ads.tiktok.com/business/creativecenter/trends/home/pc/en

